
E D I T H

SELECTED
CAMPAIGN &
CREATIVE WORK

Edith's creative-exclusive graphics for your business

SOCIAL •  DIGITAL •  CAMPAIGN
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C R E AT I V E  D I R E C T I O N

Design that helps a business look 
ready to be chosen.
A curated catalogue of campaign graphics, social advertising, 
product launches, promotional creative and digital banners — 
built to make the message clear and the brand memorable.

VISUAL FIRST

Strong hierarchy. Realistic visuals. Platform-
aware composition.

CAMPAIGN THINKING

Creative that connects the offer, 
audience, format and action.
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N AV I G AT E  T H E  W O R K

Selected work, organized by client 
need.
01 BRAND & PRODUCT Vellora • Ambre Noir • Nova

02 PROMOTIONAL ADVERTISING Norr • Sasco Fitness • Misnit

03 HOSPITALITY & COMMUNITY Ember & Oak • The Local Market

04 DIGITAL & SaaS Beacon • B2B Consulting • Nova
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H O W  T O  R E A D  T H E  C ATA L O G U E

Not isolated graphics.
Campaign systems.

Featured projects show how one brand idea can 
extend across social ads, product visuals, banners 
and conversion copy without losing its identity.

PRODUCT LAUNCH

WEB HERO

SALE BANNER

SOCIAL AD

PROMO STRIP
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0 1  /  B R A N D  &  P R O D U C T

Vellora Cosmetics
Luxury skincare campaign

META ADS PRODUCT PROMOTION

A restrained black-and-gold visual 
system designed to preserve premium 
brand perception even during a time-
sensitive offer.

Creative role

Art direction • campaign design • ad adaptation

48-HOUR FLASH SALE

Urgency without 
sacrificing luxury.
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C A M PA I G N  C O P Y

One product. Three entry 
points.

01

HOOK-LED

The Two Drop Fix For 
Dull Skin

Opens with a curiosity-driven 
hydration insight.

02

PROBLEM /  SOLUTION

Hydration That 
Actually Absorbs

Frames the product against a 
familiar serum frustration.

03

SOCIAL PROOF

The Serum Our 
Customers Reorder 
Most
Uses reorder behavior as the 
credibility mechanism.

Copy + creative are shown together to demonstrate campaign thinking, not just visual execution.
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0 1  /  B R A N D  &  P R O D U C T

Nova
Consumer technology ecosystem

From a single-product launch to a broader 
ecosystem campaign, the visual language 
stays precise, technical and recognizably 
Nova.

PRODUCT LAUNCH ECOSYSTEM SOCIAL

NOVA AIR FULL COLLECTION
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0 1  /  B R A N D  &  P R O D U C T

Ambre Noir
Velvet Oud fragrance launch

Two art directions for the same fragrance: 
cinematic darkness for intensity, then 
cream editorial light for a softer luxury 
expression.

DARK EDIT CREAM EDIT
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0 2  /  P R O M OT I O N A L  A D V E R T I S I N G

Norr
Seasonal sale takeover

A high-impact homepage banner built 
around urgency, fashion editorial styling 
and a disciplined two-column 
composition.

48 HOURS ONLY

Campaign extension: abandoned-cart recovery copy 
supports the sale creative with a softer conversion 
touchpoint.
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0 4  /  D I G I TA L  &  S A A S

Beacon
SaaS product launch

Extreme minimalism: one proposition, 
one action. The creative is designed to 
feel confident enough to leave space 
unused.

Campaign pairing

Website hero + LinkedIn free-trial acquisition 
copy
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0 2  /  P R O M OT I O N A L  A D V E R T I S I N G

Sasco Fitness
Boutique studio grand opening

Editorial wellness rather than 
conventional gym advertising: natural 
light, calm palette and a schedule that 
remains easy to scan.

FORMAT

Instagram 4:5

DESIGN JOB

Launch offer +
weekly schedule
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0 2  /  P R O M OT I O N A L  A D V E R T I S I N G

Misnit Cleaning Services
Transformation-led acquisition creative

The before-and-after proof is the selling 
mechanism. Feminine color direction 
softens the service category without 
weakening clarity.

VISUAL PROOF

Problem  →
transformation  →
action

PRIMARY CTA

First clean free
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0 3  /  H O S P I TA L I T Y  &  C O M M U N I T Y

Ember & Oak
Online ordering promo

Food photography does the selling. Copy 
stays intentionally compact so the char, 
heat and steam remain the dominant 
persuasion.

1600 × 600

Wide promotional strip
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0 3  /  H O S P I TA L I T Y  &  C O M M U N I T Y

The Local Market
Community pop-up market

A realistic suburban market scene paired 
with warm handcrafted typography to 
create local character without sacrificing 
readability.

CONTENT SYSTEM

Recurring event 
details + vendor 
lineup

TONE

Warm • local • 
handcrafted
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0 4  /  D I G I TA L  &  P R O F E S S I O N A L

B2B Consulting
LinkedIn profile cover

Credibility-forward personal branding 
with deliberate safe space for LinkedIn's 
profile-photo overlay.

DESIGNED FOR THE PLATFORM

1584 × 396 • 4:1 • profile-photo safe zone
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C A PA B I L I T I E S

Creative built for where it will actually 
live.
SOCIAL CAMPAIGNS

Instagram • Facebook • Meta ads

PRODUCT LAUNCHES

Beauty • fragrance • technology

PROMOTIONAL CREATIVE

Sales • openings • offers

DIGITAL BANNERS

Website heroes • homepage takeovers

PROFESSIONAL BRANDING

LinkedIn covers • B2B positioning

CAMPAIGN COPY

Hooks • headlines • CTAs • ad variants
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S E L E C T E D  G A L L E R Y

Different sectors. One standard.
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05 / UGC VIDEO

UGC that puts the product in motion.
Lifestyle-led video concepts designed to make products feel tangible, natural and 
native to social feeds.

Coffee

See it in motion: anaeboedith.com/studio#videos

Ambre Noir, Velvet Oud

See it in motion: anaeboedith.com/studio#videos
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UGC VIDEO / SELECTED STILLS

Product stories built for the scroll.
Each still represents a complete video concept. Use the link below any card to view the motion 
work in the main portfolio.

Nova Headset

See it in motion: anaeboedith.com/studio#videos

Vellora GRWM

See it in motion: anaeboedith.com/studio#videos
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S TA R T  A  P R O J E C T

Need creative that makes your 
business look ready?
Edith's creative-exclusive graphics for your business

PORTFOLIO

anaeboedith.com
EMAIL

edith@anaeboedith.com

Campaign graphics • social ads • product launches • digital banners
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